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Abstract. Increasingly unrealistic beauty standards will result in the way a person and others view their bodies. This 

study aims to see the effect of the intensity of using beauty filters on body image in early adult Instagram users. This 

research was conducted on 275 women aged 18-25 years. The analysis used was simple linear regression test with the 

help of IBM SPSS Version 25 for Windows. The results showed a value of F = 5.530 with a significance of 0.019, meaning 

that there is a significant effect of the intensity of the use of Instagram beauty filters on body image.  
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I.INTRODUCTION 

  
Early adulthood is a time of changing interests, one of which is personal interest, one of which is related to appearance. 

As individuals grow up, men and women have learned to accept physical changes and have known how to take advantage 

of them. Individuals who enter early adulthood assume that having an attractive and ideal body will support individuals 

to get a better romantic and work life, so individuals at this age will try to meet and obtain ideal body standards[1] The 

need to look attractive is relatively greater for women. This is in accordance with the results of a survey conducted by 

Zahfaniar of 82 female students in Makassar city aged 18 to 25 years. Obtained data as much as 67% claimed not to feel 

they had an attractive appearance, body shape, and face[2] Over time, the beauty ideal has varied and changed according 

to the aesthetic standards of a certain period of time and most women have tried to change themselves to meet this ideal 

image [3] This increasingly unrealistic standard of beauty will result in the way a person views their body or known as 

body image.  

Body image is an individual's assessment of the shape and size of their body, individuals perceive and provide an 

assessment of what they think and feel about the size and shape of their body, as well as how other people assess the 

individual concerned[4] Women more often experience body image problems. Women tend to pay attention to their body 

image, and also women's attitudes towards their appearance will affect the assessment of their body shape, causing a sense 

of satisfaction or dissatisfaction with their body image [5] There are various factors that can affect body image, namely 

mass media, gender, and interpersonal relationships. One of the factors that influence body image is mass media[4]. A 

study says that early adult women who have a dependence on using social media can affect body-related perceptions. 

Social media is all about putting your best face forward, whether through selfies or other photos[6] One of the popular 

social media that is widely used is Instagram, which offers many features to edit photos or videos that make photos or 

videos look unrealistic so as to cause excessive beauty effects[7]commonly known as beauty filters. 

Filters or beauty filters are color and light changing features that can be used when taking selfies or swavidio, so that 

users no longer need to touch up to look beautiful and charming[8]Beauty filters have become a mainstay feature in 

various photo editing applications or social media, one of which is Instagram. Based on an initial survey conducted by 

the author on 159 respondents obtained randomly. As many as 91.2% or 145 of them stated that they had used beauty 

filters. In a study obtained information that filters on Instagram can beautify so that they can increase self-confidence[9] 

In line with the results of an initial survey conducted by the author on 159 respondents obtained randomly, the results 

were 41.4% or 60 people stated that they used beauty filters to be confident when uploading photos or videos on social 

media. Furthermore, based on an initial survey conducted by the author, 51.7% or 75 people out of 159 chose to use 

beauty filters to look attractive on social media when uploading their photos or videos. 

The use of beauty filters is indeed able to make individuals look more attractive and even increase confidence in their 

appearance on social media. However, using beauty filters too often can be detrimental to users because they are filled 

with high expectations of their appearance, as a result users will feel dissatisfied with their original appearance and will 

compare themselves with themselves when using beauty filters.[10] The desire to look attractive, one of which is caused 

by feelings of dissatisfaction and the way a person views themselves related to body image [11]Therefore, the desire to 

look attractive can make someone want to use beauty filters. Although filtering photos may have adverse psychological 

effects for some people, it seems that photo filters are here to stay[8]. The effect felt by users of beauty filters indicates 

the power and impact of beauty filters, making them more intense in using the beauty filters. Intensity is an effort made 

by individuals in carrying out certain activities[12]Tubb and Moss say intensity can be measured based on the frequency 

and duration of social media use. Frequency is how often individuals use social media [13]The duration is related to how 

long individuals use social media in this case beauty filters. There is a similarity in the initial survey conducted by the 
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author, obtained data related to the frequency of using beauty filters. As many as 44.1% of respondents stated, using 

beauty filters when uploading photos or videos on social media with a frequency of sometimes. Then with a frequency of 

often as much as 37.9% and a frequency of always as much as 17.9%. It can be concluded that there is indeed an intensity 

in the use of beauty filters that allows it to influence its users either positively or negatively. 

Thus, social media can provide a picture of an attractive and beautiful appearance coupled with technological advances 

that produce sophisticated features such as beauty filters that increasingly provide a beautiful picture that is desired and 

needed by early adult women. This can affect the way individuals view their actual physical condition. 

 

II.METHOD 

 
In this study, the method used is quantitative research method. The population in this study were early adult 

female users of Instagram beauty filters. However, the exact number of the population is not known. The sampling 

technique used was purposive sampling. The number of samples used in this study were 275 respondents aged 18-25 

years, female and had used Instagram beauty filters. Data collection was carried out by distributing questionnaires. In this 

study using a Likert scale, namely the Intensity scale and body image. The hypothesis test used is simple linear regression. 

 

III.RESULTS AND DISCUSSION 

 
Table 1. Subject Overview 

Age Total Percentage 

18 Years 31 11% 

19 Years 42 15% 

20 Years 75 27% 

21 Years 56 20% 

22 Years 34 12% 

23 Years 24 9% 

24 Years 11 4% 

25 Years 3 1% 

Total 276 100% 

 

Based on the table above, it can be seen that the subjects in this study were dominated by early adult women aged 20 

years old. 

Table 2. Results of Body Image Categorization Analysis 

 

 

 

 

 

Based on the table above, of the 275 respondents, 76% or most of the respondents had a body image in the category 

between Low-Medium. This is in line with the results of Dianningrum and Satwika's research (2021), it is known that in 

their research most of the research subjects had a body image in the category between low and moderate as many as 74 

respondents out of 114 respondents[14] 
 

Table 3. Results of Body Image Categorization Analysis Based on Age 

Age Category Number of Subject Percentage 

18 Years 
High 14 5,1% 

Low-Medium 16 5,9% 

19 Years 
High 9 3,3% 

Low-Medium 33 12% 

20 Years 
High 15 5,5% 

Low-Medium 60 21,8% 

21 Years 
High 12 4,4% 

Low-Medium 44 16% 

22 Years High 5 1,8% 

Category Number of Subject Percentage 

High 65 24% 

Low - Medium 210 76% 

Total 275 100% 
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Low-Medium 29 10,6% 

23 Years 
High 6 2,2% 

Low-Medium 18 6,5% 

24 Years 
High 3 1,1% 

Low-Medium 8 2,9% 

25 Years 
High 1 0,4% 

Low-Medium  2 0,7% 

Total 275 100% 

Based on age, all age groups have a body image with the highest results being in the Low-Moderate category. While the 

age group that has the highest Low-Moderate category body image is the age group of 20, which is 21.8%. 

 

Table 4. Results of Hypothesis Test 

Model Sum of Squares df Mean Square F Sig. 

 

Regression 61.146 1 61.146 5.530 .019b 

Residual 3018.760 273 11.058   

Total 3079.905 274    

 

Based on the table result of hypothesis test, it shows the acquisition of the F value of 5.530 with a significance 

value of 0.019. The significance value obtained is 0.019 which means less than the value of 0.05 (0.019 <0.05), so the 

hypothesis is accepted that there is a positive influence between the intensity of using Instagram beauty filters on body 

image.  

The results of this study are in line with a study conducted by showing that the use of Instagram can affect 

beliefs and concerns regarding women's appearance[15] The results of this study support research conducted by Hasanah 

and Hidayati in 2021 related to the intensity of using Instagram social media on body image, it was found that there was 

a very significant positive correlation between the intensity of using Instagram social media and body image 

[16]Furthermore, in a study, information was obtained that Instagram filters can be a very valuable way for individuals 

or patients to communicate their expectations to plastic surgeons [7] But on the other hand, the desire to look attractive, 

one of which is caused by feelings of dissatisfaction and the way a person views themselves related to body image 
[11].Therefore, the desire to look attractive can make someone want to use beauty filters. Thus, the use of beauty filters 

can have a positive or negative impact. This is in accordance with the Uses and Effect theory which explains that the 

use of social media and the content in the media can create an effect on individuals, which in this case is the use of 

beauty filters [17] 

In this study, all respondents were female. This is because based on the researcher's initial survey, Instagram 

beauty filters users are mostly used by women and body image problems are more often associated with women. This 

is in accordance with a study conducted which found that adolescent girls are more likely to pay attention to their body 

image and will feel disturbed if they have a body image that does not match the person they idolize[18] 

In this study, it proves that the intensity of using Instagram beauty filters has a significant effect on body image 

in early adulthood. This study certainly has various limitations, including the research subject only focusing on early 

adult individuals and focusing on subjects with female gender. Then in this study also focused on the beauty filters 

feature in the Instagram social media application only. 

 

IV.CONCLUSION 

 
From the results of data analysis and discussion, the conclusion in this study is that there is a positive correlation 

between the intensity of using Instagram beauty filters and body image. The results of the correlation analysis show that 

the higher the intensity of using Instagram beauty filters, the higher the body image of the subject of this study. Vice 

versa, if the lower the intensity of using Instagram beauty filters, the lower the body image of the subjects in this study. 

The hypothesis in this study is accepted, namely that there is a significant effect of the intensity of using Instagram beauty 

filters on body image in early adulthood. 
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